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ENGLISH VERSION

Instructions : (1) As per the instruction no. 1 of page no. 1.
(2) Question no. 1 is compulsory.

(3) Figures to the right side indicates full
marks of the questions.

1 Answer in brief : 10
(1) What is meant by Human Resource Management ?
(2) What is meant by job analysis ?

3) Give the list of forms of industrial disputes.

(4) State the meaning of Human Resource Planning.
(5) What is meant by marketing ?

(6) What is meant by product line ?

(7) State the constituents of promotional mix.

(8) What is meant by Marketing Threat ?

9) Give definition of market research.

(10) State the methods of E-Auction.

2 (a) Explain the importance of Human Resource. 6
(b) Explain the factors affecting Human Resource planning. 6

OR
2 (@) Explain the difference between training 6

and development.

(b) State the causes of industrial disputes. 6
3 (a) State the elements of marketing mix. 6
(b) Explain the stages of product life cycle. 6

OR
3 (a) Explain the objectives of pricing. 6
(b) Explain the macro environment factors of marketing. 6
4 (a) Explain the objectives of market research. 6
(b) State the importance of marketing control. 6

OR
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4 (a) Discuss the demographic bases of market segmentation. 6
(b) State the characteristics and advantages of E-brokers. 6

5 Short notes : (any three) 12
(1) dJob Specification
(2) Industrial Market
(3) Branding
4) Marketing Audit
(5) On-line stock trading.

6 Case : 12

Lavkush Ltd. runs three different plant at three different
places in the country. The products of all the three
plants are as follows.

Plant no. (1) Cosmetics such as talcum powder, face
powder lipstick, bindi, hair dyes, hair oils
etc.

(2) Electric bulbs, Fluorescent tube lights,
table Fan, Ceiling fan, Exhaust fan,
Air-conditioner, Water-cooler, Refrigerator
etc.

(3) Washing soap, bathing soap, hair wash
soap, detergent powder, tiles-basin wash
powder, phenyle etc.

There is a large scale production in all the three plants,
and the company proposes to create a nation-wide marketing
network with a new to making the marketing strategy more
result oriented the company intends to go for segmentation
of markets of these products.

Questions :
(1) Classify the products of the company according to
various market.

(2) Recommend the basis for market segmentation
keeping in mind different products.
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